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[bookmark: _Hlk78201757]Gabrielova, K. & Buchko, A. (2021) Here comes Generation Z: Millennials as managers. Retrieved from file:///C:/Users/user/Downloads/article.pdf 
In the article “Here comes Generation Z: Millennials as managers,” Gabrielova and Buchko compare two generations, the millennials, and generation-z and how they manage and interact in the workplace. Gabrielova and Buchko present the millennials as the workforce that will manage the incoming generation, the generation-Z. The author also presents Generation Z as one that will seek to be workers and be assigned managerial positions to make an impact in the companies. They seek workplaces that provide fun to them. The authors note that, just like the millennials, Generation-Z, this generation will quickly seek to create value in their duties. The author also argues that generation-z mode of communication is mainly emoji, video, and text because they are not much used to face-to-face communication. This generation also seeks immediate feedback. 
The authors also present these two generations as those with similar styles of intrinsic ideals. However, he states that generation-z is more oriented to achievement than the millennium. On the part of teamwork, the authors state that generation-Z desire to be owners of projects to ensure that their skills are outstanding. On the other hand, millennial is presented as those who work as partners, and their loyalty is more based on their teams than organizations. Generation Z is feedback-oriented. The authors note that they like being criticized so that they can work on their weaknesses. 
The authors believe that generation Z base their job choices more on the work-life balance. This is the same case with the millennials, who are focused on their families. They both seek to be flexible during their work to balance their life and work. 
[bookmark: _Hlk78201738]Donna, F. (2017). The happiness effect: how social media is driving a generation to appear perfect at any cost. Retrieved from https://iucat.iu.edu/iuk/16188414 
In the E-book “The happiness effect: how social media is driving a generation to appear perfect at any cost,” Donna looks at how the young generation has been influenced by social media. Donna states that through smartphones, the young generation seeks to find happiness through social media. They seek to be perfect on social media platforms and also happy. This is evidence that generation-Z seeks to find happiness in their workplaces and seeks to e perfect in their fields of specialization. 
Donna also comes up with the idea that the young generation has the urgency of doubting themselves from the online utopia. This doubting of their capabilities explains why they endorse criticism and accept it to perfect their performance. Donna gives a lame light about their feelings whereby they seek to be happy despite their daily struggles. When they get to workplace setups, they seek to balance their work experiences with happiness. 
[bookmark: _Hlk78201715]Access (2021). The Social Dilemma: How Dangerous Is Social Media? YouTube Video. Retrieved from https://www.youtube.com/watch?v=eHEhjouK2KY&ab_channel=Access 
The video presents social media as an excellent platform for people's connection and how it affects people's self-esteem. It talks about how the platform acts as an influence to the audience based on the content therein. As the video suggests, the aim of inventing Facebook was to allow people to spread positivity in their interactions. Teens use social media as a source of their happiness through the interactions they engage in. 
	Social media has acted as an avenue for which the young generation, especially generation Z, draws their happiness. This reflects in the workplaces when it gets the time to be employed. They want to draw the maximum happiness they can obtain in the best way possible. Also, social media gives them insights into which people become successful through the characters portrayed on the platforms. Through this, they develop the zeal to succeed and have a thing they can do successfully and be proud of. This also reflects in the workplace where they work towards being the best in their projects. This is especially the case with generation-z.
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